| 238718

4 =S o t 7 £ a o a o o
%ﬁmm‘;ﬁ’uﬂ”mmn@mz ﬂ'ﬂn@ﬂwuﬂ?J'E)Qﬂﬂ’ﬁ‘l@@@'wuﬂ\ﬂu‘ﬂﬁy‘ﬂﬂ'ﬁ'qul'ﬂﬂ 100

@mwu) aungoslui
Y o . o W ¢
e wwBsin auwgny
Uigan vIMsgInunIiuda

a2 Yy v a .
f’lﬂdgﬂi‘Jﬂﬂ'ﬁ‘ﬂﬂiﬂ‘l&l"’ﬂ]iﬂ“ﬂ?“lﬂ‘ﬂ@ﬁi%

T0eMaNTI915 03NS AUATIIND UsgHMNITUMS
919156 A3 UG AunInal ATSUMSI
s ¥
unange

t4
s o

msfunuundasedl iaqussasdiiofnudennugnitudesssmsveamiiney
vitn msdulne $rfa @ mvidednt  TasAnnnnminaufid§iaamue
i 6 M ves vigmmsiulne $1d0 wmivw) swuFoadng S 328 au
wFoadieildlumsitusudeyaduiuuaeuomuuneudsaues Madanidluns
Anssideyasznoudiomnnud Josas munte  dawfoauuiasg msuenuea
Wuuf (T-test)  Maiaszdaomulslson msnlFeudiounuuandaiusiogdaeds
LSD/ Scheffe taz msnageuanudunuiszniedulsdsmsinngiaumioansy

wanisfnmudmidnaudimingilumandgefiogseniness - 52 3
daowawanse  sunsfowseanlSayges  daowdheaoil@eddnl Tdumds
@uminanialy flowmsviawsznie 10-209 was T8anfuiennnnh 40,000 um
TasanuynRudessamsvaaminamussm mstulne $18a @) aanFosing aglu
TEAURNWUADBIANTT  (Engaged)  uwaznwuhilifoduyanaludmaniunmeuse
fheary erga uazdasiiudouiiuanmeiuse Snrmdaiudennugniudessdnis
uanmefueteiioddymeada  ludwmihioifinadenugniuaoosdnis 1us Tado
dmalszaumsolluou sasiledednsnyazau wud egluszduinannd Tasiledutos
dnlszaumseiluau @ugnd) Seuwmdsgega vty 407 Seilededmlszaunsally
aw uasihiisdmdnyasandanuduius luSaon SuanugaRudossimvesminau
sdnledngneadaissdu 001 uasihisdmdszaumsaluanludniledodoodn
ewnmsTwiuilafedesdugni ansadufunnnsanmugniudessdnisvesnina
senifodigmeadanisedy 0.01 Taotimdulss AnTanduiusnygauii 0.690 uaz
aunsannnsainnugniudessimsvesmingy 183evaz 47.60 AnnuammnAenves
PISWYINS NI 0.4698 %ef:ﬂv%’ﬂé’ﬁuﬂszaunmﬁ"‘luﬂu°lu’d3u*ﬂi1%’ﬂdﬂaﬁ’mgﬂﬁ'w dh

o dhda a
AmensainNanswagIga



238716

Independent Study Title Employee Engagement of Thai Airways International Public

Company Limited, Chiang Mai Branch
Author ' Mr. Theerawat Somprouké
Degree Master of Business Administration

Independent Study Advisory Committee

Associate Professor Orapin Santidhirakul Chairperson
Lecturer Dr, Narumon Kimpakorn Member
ABSTRACT

This independent study aims to study the employee engagement of Thai Airways
International Public Company Limited, Chiang Mai Branch. . The data was collected from self-
administrative questionnaire, distributed to 328 emplbyees from 6 sections of the company. The
statistics used to analyze data including frequency, percentage, means, T-test, ANOVA,
correlation and regression.

The study found that most employees are female, aged 46-52 years, married, holq asa
bachelor’s degree, work in ground customer service, with the general employee positiohs,
working age between 10-20 years and salary more than 40,000 baht . The employee érigageinent
was at the level of “Engaged”. Different marital status, working section, working age, and salary
range will perceived that organizational employee engagement that was significantly different
statistically. The factors influencing employee engagement are job experience and job
characteristic, fo;}nd in high level for all means. Job experience(customer sub-factors) have the
highest mean score that was 4.07. Jobvexperience and job characteristic, correlated positively
empioyee engagement at significant level of 0.01. Job experience (organization sub-factors with
the customer sub-factors) significantly predicted organizational employee engagement at a

significant level of 0.01, with the multiple correlation coefficient was 0.690, at the percentage of

47.60, standard error of the estimate (SEest) was 0.4698 and Job experience(customer sub-

factors) appeared to be the most influential predictors.





