213388

nftnuIAUAI LB AIZIT09 “ANNENTLADEIANITYDINTAITUTUINITNFUNN
o W 1 @ v s A o S A = @ 1 4
$1fia () nquuuurdad gy Begiszasdiednuainnugniuioeini
YOIUUNNUTUINTAFTINN $10R (UrIru) nguuruudmiadiyu Tagiinsdneian

as o s 2 =] 1 aad
wiinOuSwuNady 182 au wusiuswdeyalaoldunuasuniy madanldlums
a Sy v ' 4 v o4 A o P
AnIEHYeYa Usznounln Annud Fesaz Auads Aanu@elY MILINUIWLYN NS
= 4 v o d 4 LY a '3
wnsrzianuulilsau uasmsnageuanuduiutszniedaunlsdrenmsimagaums
nAnoY
o 1 g 1 LY @ d

HANSANEIANNYNRUADDIANTS WUNILAUANURINUADBIANTVBITUIAT
Azunw 10 @) nguumuudmiadiyuedlusedugniy (Engaged) Tasiladeniing
1 o Y 1 Jd LY L] o o @ e 1 X o
AvIzAUANIRNIUABBIAMsYBIWTnuetelitsddgmeada ldun dusdndeluly

o { 1 < o @ ar o

ANNEINITDYRAmeY  Aumsuimsijgaduiiudiy  wazdwdaussalumaihon

¢ [ {da a 1 @ o o an [ @ 1 Jd
wennnil fisduynaaniidninassnivsdmdyneaddneszauanuyniudosins iy
s lun me 91y szAvIela vazdumis dwdhisdusseznanlfidounasszau

S 14 v o o 1 Ao o @ aa s Py 3 9 @ 3 A

msfny1  lilianwduiusedeiiieddymeadadeiladoieandiu  Hadoduynnand
answaedalitisdngmeadadeilidsmuanudoiuluanuannsavesaums  Auns
=) A Y o o w‘ k) s ° 9 1 o 9
usmsfjegnArtiudiAsy svazdndeausssulumeiay Taun dededume 91y szoznm

a wa @ o = @ ] ¥ o ¢ 1 Aw o w
lumsfiRen szaumsAny dasudon uazseduuni ianuduiuiedaiuddy

NIRRT LAUANUYNHUADBIAMS

213388

The objective of this independent study was to study employee engagement of bank staff
towards Bangkok Bank Public Company Limited, Lumphun Cluster. The data was collected
from questionnaire distributed to 182 employees of Bangkok Bank, Lampoon Cluster. The data
was then analyzed using frequency, percentage, mean, reliability analysis, T-test, analysis of
variance and linear regression analysis.

The results of the study show that employee engagement of staff from Bangkok Bank,
Lumphun Cluster, was at the “engaged” level. The factors that significantly affected employee
engagement were self efficacy, customer orientation , and service climate. The personal factors
that significantly affected employee engagement as a whole were sex, age, salary and position,
while work period and educational background did not affect employee engagement. The
personal factors that significantly affected self efficacy, customer orientation, and service climate

were sex, age, work period, educational background, salary and position.





