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This independent study has 4 objectives; to find quality improvement of health tourism business that
increasing economic income domestics, to find quality improvement of health tourism business that
suitable with customer and related business, to study tourist satisfaction and to study problem and
disadvantage of quality improvement affecting tourist. ~Methodology took the result of survey to
determine requirement factors and technical factors that financial institute technical factors and
marketing technical factors. Therefore, these factors and average marks had put in the house of

quality for finding the relationship.

Results that average marks of the relationship of requirement factors and technical factor is 7.69 .





