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ABSTRACT

TE 155735

Most Ubon Rajathanee hotels would rather compete on price than on service quality

improvement to attract customers. Therefore, established accommodation and extra services are not

adequate to service customers. This research investigates the need of hotel customers; then, applies
the finding to improve hLotel service quality. The result will reinforce hotel owners to realize service
quality that responds to customers’ need and creates customers’ satisfaction simultaneously.

This research employs both quantitative and qualitative research methods. The quantitative
method employs simple random sampling and questionnaire to 1,500 samples. The qualitative
method employs in-depth interview to 14 hotel executives to obtain all relevant information.

The research finds that most visiiors arz single accounting for 54.8 percent. We find that
independent contractor is accounted for 27 percent. Visitors earn different income and scatter in
every level of income groups. Most visitors travel to Ubon Rajathanee because of tourism and
recreation, business, education, and relative visit for 49.8, 23.5, 20.3, and 19.8 percent, respectively.
Hotel patronages usc location, price, and service to make their choices, accounting for 43.2, 34.6, and
32.2 percent, respectively.  This reseaich discovers that hotel patronages need additional services:
fitness center, Thai traditional massage, business center, swimming pool, café, and lobby bar,
respectively. Finally, Ubon Rajathanee province should increase a number of resort-style hotels near

tourist’s attractions.





