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Abstract

This research aims at studying the behavior in selecting accounting services in

Muang and Varin District in Ubonratchathani . For the informants, 206 people are

randomly selected. A survey questionnaire is used as the means to measure in this
research. The researcher created the survey questionnaire based on the frame work, the
theory and the other research which has the relevant research questions, purposes,
liypothesis and research methodology.

The result of this research indicates three most important factors
affecting the selection of accounting services as follow: 1) Process - correct, fast and
punctual services and keeping customers’ information confidentially 2) Product — the
accuracy of financial report and 3) Marketing support - reputation and expertise.

Due to the consideration on different business patterns, the researcher
found the differences about the awareness of the importance of factors affecting the
selection of accounting services as follow:

The differences in businesses’ location would pay more attention to 1)
Process in terms of keeping customers’ information confidentially, the accuracy and
punctuality of the service 2) the factor about Channel of distribution factor in terms of
accessibility and location and 3) Marketing support factor in terms of
recommendations for government unit.

For the different patterns of business, the Process factor in terms of the
accuracy and the punctuality of service is focused.

According to the distinction of business establishment duration,

Product factor in terms of tax services and price-service charge are concerned.
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The difference in businesses’ capital would pay attention to 1) Product
factor in terms of business registration service, providing the Certified Public
Accountant (CPA), tax service and accurate and fast financial report 2) Channel of
distribution in terms of accessibility and location 3) Marketing support factor in terms
of reputation and the duration of business establishment 4) Process factor in terms of
keeping customers’ information confidentially and 5) Physical factor in terms of

having modern office tools.



