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ABSTRACT

The main objectives of this research are : 1) to study the relationship of
marketing promotion factor and satisfaction of the Sponsor Thai Football Premier
League Audience, 2) to study the opinions of Sponsor Thai Football Premier League
Audiences to the Marketing Health Club Promotion Factors, 3) to study the opinions
of Sponsor Thai Football Premier League Audiences to the Satisfaction of Sponsor
Thai Football Premier League the sampling group consists of 385 people in 5 football
club audiences in Muangthong United, Chonburi F.C., Buriram P.E.A., Thai Port
F.C.and Bangkokglass F.C. The research was a questionnaires survey, checklist, a scale
rating from Thai Football League in 5 football clubs. Statistical results were included
from 5 football clubs. Statistical results, including the research results, can be
summarized as follows: 1) Marketing Promotion Factor, the advertising relationship is at a
high level to Sponsor Thai Football Premier League on the topic of advertising Thai
football league through television, 2) satisfaction of Thai FootballPemier League
Audiences at a high level. 3) Relationship with Marketing Promotion Factors and
Satisfaction of Thai Football League Audience relations in a positive way at an
insignificant level of 0.05. Both variables have the same direction in Thai Football
Premier League Audience satisfaction with the management of the Sponsored Thai
Football Premier League

KEY WORDS : SPONSOR THAI FOOTBALL PREMIER LEAGUE /
PROMOTION/SATISFACTION
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