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ABSTRACT

The objectives of this research were,1) to study a Health Club using Selection
Factors of the Elderly Consumers in Bangkok Metropolis , 2) to compare Health Club using
Selection Factors of the Elderly Consumers in Bangkok Metropolis . The sampling group
consists of 384 Elderly Consumers in Bangkok Metropolis in the True Fitness Center,
California Fitness Center, and Fitness First Health Clubs in The Bangkok Region. This
research used a survey . The research tool is a set of questionnaires in a checklist and a rating
scale from Elderly Consumers in Bangkok Metropolis Statistics results include percentage,
mean, t-test, and One-way ANOVA

The research results can be summarized as follows: Health Club using the
Selection Factors of the Elderly Consumers in Bangkok Metropolis by the marketing factor,
satisfaction and the following Hypothesis

1. Health Club using Selection Factors of the Elderly Consumers in Bangkok
Metropolis is not differentiated by gender, age, membership duration or frequency of exercise
at a statistic significance level of 0.05.

2. Health Club using Selection Factors of the Elderly Consumers in Bangkok
Metropolis is by the marketing factor between different incomes at a statistic significance
level of 0.05

Recommendations for the research selection of Health Club using selection
factors of the Elderly Consumers in Bangkok Metropolis is that the most important factor is
the convenience. Center managers should focus on the convenience of exercise and respond
to the Elderly Consumers in Bangkok Metropolis.
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