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ABSTRACT

TE145237

The objectives of this study were to study personal characteristics, socio — econonii¢
factors affecting the needs on organic rice production and to investigate farmers’ need on organic
rice production in Phrao District, Chiang Mai Province.

Population used in this study was 242 rice growers Phrao District, Chiang Mai Province
through Mulfi - stage Random Sampling. Data gathering was done by the use of questionnaires.
Statistical techniques used were frequency, percentage, arithmetic mean, maximum, minimum,
weight mean score, standard deviation and Pearson Product Moment Correlation while hypothesis
testing was analyzed by Multiple Regression Analysis.

From research findings, it was found that farmers were 47 years old on average with
educational level lower than primary schools (primary 4 or 7). Average farm annual income was
19,434.30 Baht with 13 rai of rice growing area. Most farmers were members of farmer’s groups.
The frequency of receiving information on organic agriculture or organic rice was at low level
while knowledge and understanding on organic rice production was at moderate level. Most
farmers (83.1%) had never experienced field trips.

As for farmer’s needs, it was found that farmers (56.2%) needed organic rice production
while farmers (43.8%) did not need organic rice production.

From hypothesis testing it was found that age and field trips were negatively related to
needs on organic rice production while information acquisition was positively associated with
farmers’ nceds, meaning that old aged farmer with highly experienced field trips needed less
organic rice production while those who received more information needed more organic rice
cultivation. |

It was recommended that extension workers should give more advice to farmers aged less
than 47 years old. As for field trips, farmers should be clearly informed about organic rice to
enable them to gain more understanding and information on organic rice should be delivered

more to the farmers.





