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This independent study is aimed at surveying the needs for dog health care services in
Mueang Chiang Mai District. The information had been collected by the questionnaires
distributed to 200 dog owners who were served in first class pét health care service. The data was
then analyzed by using descriptive statistiqs which are frequency, percentage and an average.

Most questionnaire respondents are women, aged between 21 - 30, who graduated a
bachelor degree and their work is private companies workers. Their averagé imcome was 10,001 —
20,0QO Baht per month. Most of them have only one dog and prefer mixed-blbod dogs. Most paid
about 500 Baht per treatment for their dogs, for prevention and meditation.

The study shows that the service marketing mix factors affecting the needs in highest
level for dog healthcare services range with declining proportions are as follows : people, product,

process, price, physical evidence, promotion and place.





