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The purpose of this study was to study customers’ demand to the services and to study the
customers’ probléms, obstacles and suggestions to the services of Siam Commercial Bank Public
Company Limited, Meechok Sub-branch, Chiang Mai. The 361 samples selec.ted by accidental
sampling were the customers who came for the banking services. The instrument was a
questionnaire. The data were analyzed by using percentage, mean and standard deviation.

The result of this study showed that most of the samples were female whose ages are
between 30-39 years. Their education level was in a diploma level and they were the employees of
state enterprise. Their average incomes were 10,001-20,000 Baht. Most of them used the deposit and
withdrawal services about 4-6 times a month, but they did not have the exact time and dates for using
the services. The reason for using the services is because of the employees’ good services.

The customers’ demand to the services, as a whole, was at a medium level. The means from
maximum to minimum respectively were the demands for reliability, responsiveness, tangibles,
assurance and empathy for services. The problems, mostly found, were taking a long time for
services, so the bank should provide cards for making a queue and also provide more seats for

customers.





