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The objective of this independent study was to study the consumer demand towards
painted wood Fumiture in Muang Chiang Mai District. This study was conducted by
questionnaires from 400 samples (from customers at wood fumniture shop) using method of
Convenience sampling. The data was then analyzed using Descriptive Statistics, i.e. frequency,
percentage and means.

From the study, it was found that most respondents were female, 31-40 years old,
earned a bachelor's degree, private employees and had average monthly income of 10,001-15,000
Baht. Most respondents had previously purchased wood furniture. A frequency of purchasing new
wood furniture or changing wood furniture was 2 years and above. Most respondents had
purchased wood wardrobe and purchased wood furniture in a piece form. Total cost of purchasing
wood furniture each time was 3,000-5,000 baht. Most respondents made decisions to purchase
wood furniture by themselves, mostly to replace damaged existing furniture. Reason for
purchasing wood furniture is usability. Most respondents were likely to purchase wood furniture
from the manufacturers. Reason for choosing wood furniture shop was a reasonable price and

most respondents received information through advertising poster and paid in cash form.

From the study for the trend of respondents toward the purchasing of painted wood
furnitl;re found that; all respondent had known about painted wood furniture. Most respondents
were fond of painted wood furniture in high level. Mean of purchasing intention is 6.203 points
(which in uncertain level), and most intended to purchase show case.

From the study of marketing mix factors influencing demand of painted wood
furniture, found that Product factors influenced painted wood fumitufc demand in the highest
level, where the top 3 sub-factors were product warrantee, product utilit/ies and furniture type.

Price factor influenced painted wood furniture demand in the highest level, where the
top 3 sub-factors were proper price that within budget, lower price than other shops, and
bargaining capability.

Place factor influenced painted wood furniture demand in high level, where the top 3
sub-factors were correct and fast delivery, reliable shop, and furniture installation service.

Promotion factor influenced painted wood furniture demand in high level, where the
top 3 sub-factors were product/price detail knowledge of vsell assistances, quick service, friendly

reception and product introduction, and polite and pleasant personality sell assistance.





