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The objectives of this research were: 1) to study people-in-Bangkok-
Metropolis’s Knowledge and behavior of nutrition label use; 2) to compare
knowledge and behavior of nutrition label use classified by gender, age,
education level and type of media providing information; and 3) to study the
relationship between the people’s knowledge and behavior of nutrition label
use. The sampling group, 400 people in Bangkok-Metropolis, was
accidentally randomized when they shopped in the department stores in
Bangkok and then the questionnaire, a research tool, was suddenly answered
and backed to the researcher. The frequency, percentage, chi-square and
Pearson product moment correlation coefficient were used for data analysis at
the significant level of .05.

The finding were:

1. The sample’s knowledge and behavior of nutrition label use were at
the high level.

2. The knowledge of nutrition label use between the people in Bangkok
Metropolis differing in gender and education level was significantly different
at .05 and the behavior of nutrition label use between the people differing in
gender and types of media providing information was significantly different at
.05.

3. The people’s knowledge and behavior of nutrition label use were

significantly correlated at .00. (r = 0.199)



