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The objective of this thesis is to study the factors that affect the export
demand of Thai youngcormn canned in Japan, the revealed comparative
advantage. Internal environment analysis and external environment analysis
of youngcorn canned industry.

An analysis of the export demand of Thai youngcorn canned to
Japanese market finds that both Japanese per capita income is important
factors that affect the export demand of Thai youngcorn canned to Japan at
10% level of significance respectively. The value of the elasticities of demand
respect to per capita income is higher than 1.

The comparative analysis of RCA (during 2538-2545 B.E.) show that

Thailand has higher comparative advantage than China for the production of

youngcorn canned. Anyway, the values of comparative advantage have been
decreasing.

The result of internal environment analysis indicates that the market
leader for large scale industry is UFC Co., Ltd. because an increase in both
asset turnover and return on invesment. On the other hand, Foods & Drinks
Co. is the market leader for small scale industry. Because, both asset
turnover and return on invesment of Foods & Drinks Co. have increased.
External environment analysis indicates that the opportunity of the expansion
of Thai youngcorn canned’s export to Japan is sound. The theat of the
Thailand youngcorn canned industry are controlling, producing, transforming

exporting processes.





