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The objectives were study on the behavior consumption and satisfy
toward the ITV’s sport news reporting of consumers at Bangkok Metropolis
and including , comparative satissfy by demographic. The samples 1,180
of consumers of ITV from 10 district. The instrument was questionnaire
which consisted of behavior consumption and satisfaction. The statistic was
percentage and descriptive statistic was mean , standard Deviation and
hypothesis testing by t-test and ANOVA and pair comparative by S-method.

The results of this research found that the most consumer will see the
sport new every day and in period of night news and pattern was normal.

For the satisfaction found that it was high satisfaction. The 3 of first level

was the style are more interesting, the clarity of speaking and, correct and
creditability of context. The lower satisfy was personality of reporter. The
comparative satisfaction by demographic was significant differentiation by
sex, native district, occupation and income per month at .05 level.

The recommendation was the time should have by about 10 minutes
and style was scope, for reporter should be Kristhin. Thus, it should
development reporter by training. And the news report method in each day,
it should have various, such as scoop and analysis. Then, It will attraction

consumer to see this new sport by increasing.





