T 156148

d' o a a a =1 ] L4
Wieawnlszmalnedssauilymnmzingdimassygie  Tnansenusessnns
= 9/ a <Y v 'y ' a & '

nagsnelunn 9 aw lugsfesuimsadesdSuda laoiuunlaseduidesti

L [ a dy 2 a A4 o @ g A = & A as a Y
ITUATSRNUINUIUU %Qﬁul‘vﬂ‘ﬂEJQEJWIUL]JUETHWE)‘IJS&’UWIWIJQﬂﬁﬂ1Uuﬂ1iNu1‘H

I

v v
anwaulafuediawn mbilmsudsiugalumsidusedsaani

[V 4 < q’/’ dy A v Ada a U o a
. ’Jﬁ]QﬂﬁxfNﬂM@Qﬂﬁﬂﬂylﬂﬂm‘t‘{ﬂﬂﬂy"lﬂ%%Uﬂuﬂﬂﬁwaﬂﬂﬂﬁﬁﬂﬁ 1‘0
[y 3
Y 3/ N

Rudvaoniumsiuvesd@erin M¥msanuitudadrsaedeyanindderu-

U

e

¥
A 1ASINISIATITTAN 9 314U 300 AI9619 1A NIWTIAT ISR ILFINS SUUT
naz¥sUSui Tnedns1ea1nisn15ue9 Logii Mode!

adg R N & 24 Y a [ LY =Y ] ' 9
IIMIANYIVA MY SN A NIANNNUNUTDIVUNITNUAN 9 Ll‘U\?ulﬂ

‘.
. I

4 AU AJUUINAB FUIAITVEITY NGuT 2 Ao sumswisisdva Iugvesing
'+ % v oA a J o [} s
NANT 3 B TUINIIGAASY LazNguin 4 Ap SUIMIMIEYIVIAENYeLIng diuda-

a =) o dy o ¥ o o o wa &
wlsdase fie dasmenits dadaumsidg Swouiuildlumseyifdude ssuy
Y o = o A ° v <3 Y o »
naMs Awdsyudn 4 Mfe msuuztiesninauwe msiflugnduiives

FUINT ﬂ"li‘lJ?ﬂ'l'i‘UBQﬁ‘U'lﬂ]i HazANuazAINTUNISANAD



T1561438

INMIAATIZH TUTINITUN WU NquAIBde $1uau 108 Srudend
s a t
TUINITVBITY (36%) 133 310 henfuinsuimsmidivivialvaueslng (44.3%)
ez 20 319 1AOAFIINEUINTINATI (6.7 %) LAZTUIMSHIETSVLIAEN 39 510
(13 %) awudadvhgelolumsidendaoidunmsGuais q wui daeuuvurey-
] 1 4 ]
21UABNIUAY 1 1INHIgA Ao dasiaendiy Tededudun 2 14 fie msuSmsves
FUINT TIUS VI q namsAny Tuusna19duLInin
TunsBinseidalSna 183nseildy iinadensidendiufvraitiv
MIRUAN 9 MINATEU Model 1atl¥ Likelihood Ratio Test HAzZNATDY
' . J o 1 o o = v da v o do o
Interaction F¥HMINAANT Wy TAwsiWes 4 AnNaNuduRUsAUALsAIN
pdndudngynaadauaz 1Ull Interaction szna1aiu fie $1uduiunldlums
[ y
oyladue dastmende dunsumsuuzihiveswinauwe uasdusvu
ANuazAInluMsAane
[} ' [ 1 9 A b4
dumsszmnamaumsamdnanuinaiiy Tasldaunsmsdend
a o < o ' @ o o g Y
sumswidsdvmdamiugiulumsionsur wud Jededmauiuildly
mseyladure  InaiMifidendsuinisvesiguinniismimswsivd
3 v ' Qs
vwIndn 1.055 11 dusunswidsivuna luguazsuimsgnaie ey
3 o o saa A ey v o duo 4 Y 1 A o W aa
Tundunldlumseyindude lufinwduiusiumsidendeduiivdhiyniaada
o e & a ° Yy oA - 4 o a 7
dvonsinenbolina 1 IMAQIaen]suIA1SveNsy HazsUINT WIS FIYUIA
] ' a [ ' 3 o a [}
Trgimaniisumswdydvuiadn 6927 i1 wag 3.028 M NG IAY) dau
nmsgnasa iyt Sasmendelaimfuiug fumsidendediaiivodingynia
adn Jedomsuusivesminaunoiinah Mgiden dsuinisvessy uazsums
QNATIINATIBIMTIGFOVIIAGEN 3.08 111 1Az 7.813 i1 (@WEIRL) B
sumswsrdvuia lva inuhmsuugihveaminauneianuduiusfums
) Y a [ A o o aa ar a [} = ° '8
engivu egniivdingmiada Jevvanuazainlumsaasne wud Tnai1dg-

flendrunmsmdsdnnalvg maniswimsmdsdvnadn 0255 v dau

FUINITVDIST UaTTUINSgNRs e inuhnnuazanlumsaadeiinnuduiug
b4 k4
fumsiaendediadivedidgmieada namsdnuinsifiideeusuuzmssd i
d' [] 8 Ty v o ] o 4! d? ' as [ ]
voudoulusie a Tumstidhilanuuandreiuededanu Fsiuediuudazeis

o a

L r d' ¢=' LI - d” o o
natuailviehdfginga lumsuvsduimaiiunsidaendaduilesousn



TE 1561438

The economic crisis of Thailand has affected business organization
in every dimensions. In the bank affairs, they adapted themselves by run
the business more conservative. They also lend more housing loan. And

leading thc housing loan more competitive.

The main objective of this study is to analyze the factors that affect
the home buyer’s to select housing loan packages from any financial
institutions. The primary data come from the people who buy houses from
any project. There are 300 samples. In analysis, both descriptive and

quantitative method (logit model) are applied.



TE156148

The dependent variables are financial institutions all of which are
devided into 4 groups: The government banks, the large commercial banks,
the semi- Thai banks and the small commercial banks, The independent
variables are interest rate, ratio of the loan to the purchase price, the
numbers of day to approve credit, the tenure and the 4 dummy variables
as follow: Instruction by salesman, existing customers of the bank, bank
services as well as convenience in services.

This study also found that 108 customers (36%) choose government
bank 133 customers (44.3%) big commercial bank , the semi— Thai bank
20 cases (6.7%) and small commercial bank 39 cases (13%). The factors
that motivated the sample respondents to choose any banks were ranked
and the result showed that for first rank is interest rate, the second rank
is bank service. And the others are indifferent among another factors.

The factors that influenced the home buyer’s to choose any banks
as well as likelihood ratio test were analyzed. According to the interaction
analysis was found that four variables have causal relationships.

Four variables that have no interaction are namely the number of
days to approve credit, interest rate, salesman’s interaction and convenience
In services.

The study found that for the small commercial banks. The significant
factors consist of number of days for credit’s approval has influenced
the customers to select government banks more than small Commercial

banks by 1.005 times. However, no significant relationship for the lorge
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commercial banks and the semi — Thai bank. The interest rate factors has
influenced the customers to choose large more than small commercial
bank at 6.927 and 3.028 times respectively. But for the semi — Thai bank,
The instruction from salesman factors has influenced the customers
to select both government bank and the semi — Thai bank more than small
commercial bank at 3.082 and 7.813 times respectively. But for the lage
commercial banks the salesman’s instruction factor is insignificant. The
convenience of services factors has influenced the customers to select the
commercial bank for 0.255 times. But for the government bank and the
semi — Thai bank, the salesman’s instruction doesn’t have any effect.
Results of this study disclose that the essential factors for the housing
loan packages are not absolutely difference. But the most important

factor is interest rate.





