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ABSTRACT
TE 156378

The measure of concentration used to describe an industry structure is an important
element for marketing strategic planning. In this study, we focus on simulated results from six
concentration indices, concentration ratio, Hirschman-ngﬁndahl index, comprehensive
concentration index, Gini or Lorenz coefficient, entropy index, and relative entropy index. For
each index we created for 4 different types of market, high degree of monopoly, high degree of
oligopoly. perfect coupeuitive with uncqual distributed market shares, and perfect competitive
with equal distributed market shares. In addition:, we also calculated concentration raiio for the
automobile industry Thai-Laos cross border trade at Mukdahan province.

The result showed that all five concéntration indices except Gini coefficients showed
disagree results for all scenarios. The interpretation of the calculated are restricted to limitations
of each concentration indices themselves and/or there is no standard criterion for market structure.
Ii showed that when number of firms increases the concentration also decreases. If the new entry
firms can obtain the large market shares the concentration ratio will increass. For Gini
coefficient, when N is equal to 5, 10, and 25 the coefficient also increase but not for N is cqual 10
50 and 100. For the case study of automobile industry at Mukdahan province, the concentration
indices also present the different degree of competition. Then the pattern above can also explain
the inconsistency situation of automobile industry of Thai-Laos cross border trade. Therefore, to

identify the type of market, we have to take the barriers to entry and other market elements into

account.



