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The objective of research is to study the influence of printed media on
voting behavior. The study is focused exclusively on Bangkok Metropolitan

Councillors election in DonMuang District by mean of survey-research, which

issued questionaires to a sample group of 200 person.

The research result concluded that:

1. The background of sex, age, occupation, and income does not effect

the voting behavior.

2. The ievel of education does impact on voting behavior at statistic

significant of 0.01.
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3. To recieve publishing media does effect the voting behavior at

statistic significant of 0.01.

4. The interest in political information does effect the voting beavior at

statistic significant of 0.01.

5. The political demostration does not impact on voting behavior.





