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This research aimed at analyzing strategies of website usage for tourism of entrepreneurs,
investigating behavior of internet usage and tourists’ demand, studying policy which encourages
the usage of computers and websites of government and involved private organizations, and
designing and developing websites providing tourism database. Data was collected by using
questionnaires. 492 questionnaires were filled out by both Thai and foreign tourists. The data was
also collected by interviewing 49 tourism and accommodation entrepreneurs. 29 websites were
monitored and their website service strategies were analyzed. Five authorities involved in tourism
were deeply interviewed by using descriptive statistics. The result of the research showed that the
tourists used websites to find out information before travel. They reserved or bought products
online and transferred money via bank account. Factors influencing the selection of websites were
the convenience of making a reservation or searching information, security of online payment and
service at a reasonable price. Websites’ design, access and content were satisfied. When analyzing
the entrepreneurs’ websites, these websites were used for public relations more than electronic
commerce. Involved organizations from public and private sectors had policies to support the
entrepreneurs and the tourist consistently. In additional This research has www.tourubon-

sisaket.com that it is content about tourism in Ubonrathatani and Sisaket province.





