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The purposes of this research were to study the customers” attitudes
toward the services provided by officers in the Electronic Marketing
Department, Kiatnakin Securities Company Limited, and to compare their
attitudes by gender, age, levels of education and their experience in the field
of investment.

The subjects of this research study consisted of two hundred and forty
customers randomly selected from both the head office and various branches
of Kiatnakin Securities. The research tool comprised a questionnaire created

by the researcher. The reliability of the questionnaire was 0.70.
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The findings of this research are as follows:

1. Customers’ attitudes toward the services provided by officers in the
Electronic Marketing Department of Kiatnakin Securities Company Limited
were at a moderate level.

2. With regard to gender, there proved to be a statistically significant
difference in attitude (at a level of .05) between male and female customers
towards the services provided by officers in the Electronic Marketing
Department, Kiatnakin Securities Company Limited.

3. Customers of different age levels showed a statistically significant
difference in attitude (the level being .05) towards the services provided by
officers in the Electronic Marketing Department of Kiatnakin Securities
Company Limited.

4. The customers with different levels of education showed no
statistically significant difference in attitude towards the services provided by
officers in the Electronic Trading Department, Kiatnakin Securities Company
Limited, at a level of .05.

5. The customers with different levels of experience in terms of
investment showed no statistically significant difference in attitude (at the
level of .05) towards the services provided by officers in the Electronic

Marketing Department of Kiatnakin Securities Company Limited.





