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The purpose of this research is to study credit card holder's opinion toward payment via
Internet channels in Muang District, Chiang Mai Province, using Electronic Commerce-6Cs
Model and Service Marketing Mix-7Ps Model. The data was collected from questionnaires of 338
samples from private business employees, government officers and state enterprise employees.

The study found that the most of respondents are female, aged 26-30, have a bachelor
degree and earn salaries lower than 10,000 baht per month. They use Visa credit card from Thai
Commercial bank, with credit line 10,000-30,000 baht. They have been using the Internet for
more than 3 years, at a rate of around 2-4 times per month and spending 1-2 hours online at each
time. They often use Internet at home for information facilities, and 18.93% had purchased some
form of commercial goods via Internet during last 6 months to 1 year. 40.71% paid by credit card
and money transference via bank accounts. Making hotel reservations and buying travel tickets
are interested in high level (X)4.16, 4.13 respectively. In general, most felt satisfied with credit
card payment via Intemnet in moderate levels, nevertheless most do feel that data security of credit
card must be improved to prevent fraud. The sub-categories of 6Cs Model that most effective the
respondents on purchasing via Internet was convenience, for the 7Ps Model that most effective on
credit card payment were physical evidence and product factor, and the General factor was the

element of security.





