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This independent study aimed to study the opinions of Japanese customers towards the
marketing mix of hand-woven cotton products by producers in Chiang Mai province.

The samples in this study comprised of 200 Japanese customers who came to Chiang
Mai to purchase hand-woven cotton products from shops in Chiang Mai province. The sample
group was divided into 2 groups: 50 Japanese wholesalers and retailers, and 150 Japanese
tourists. Quota sampling was applied to collect the data by using two sets of questionnaires
which were translated into Japanese language. Descriptive statistics namely frequency,
percentage and mean were used in data analysis. The opinions were measured by 5-level Likert’s
scale.

The research results revealed that Japanese wholesalers and retailers bought hand-
woven cotton garments with the reason for their uniqueness local designs. They mainly
purchased products from shops on Thapae Road because of the variety of designs available. The
purchasing method was selecting from regular shops, but occasionally they compared prices and
quality with other shops. The form of buying products was buying the products they had bought

before which had been modified from regular sellers or buying from new sellers. The opinions
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towards the four factors of marketing mix of hand-woven cotton products were ranked at the
neutralllevelf in- the following order: marketing promotion, product, price, and distribution. The
respondents agreed with the fact that producers in Chiang Mai produced under the customers’
brand and the staff at the shops were friendly. On the other hand, they disagreed on the following
3 factors: staff giving advices and care direction about products to customers, ordering and
payment methods through the internet, and viewing new products on websites. Moreover, the
important problems faced by Japanese wholesalers and retailers were the followings: in terms of
product, the quality of raw materials was poor; in terms of price, it was non-standard; in terms of
distribution, transportation and delivery were not promptly; and in terms of marketing promotion,
the staff were unable to communicate in Japanese and did not provide customers with new
information about the shop and its products. As for the Japanese tourists, they purchased hand-
woven cotton garments and home decoration products as souvenirs. The most important reason
for them to select hand-woven cotton garments was the Thai identity. They knew of the
producers through their own discovery. The opinions towards the four factors of marketing mix
of hand-woven cotton products were at the neutral level, ranking from marketing promotion,
price, distribution, and product, respectively. The respondents agreed with the following factors:
use of local raw materials to create uniqueness in the products, shops which provided variety of
products, and discount on bulk buying. They disagreed on the statement about shops having
quality warranty certificate. The important problems faced by the Japanese tourists were as
follows: in terms of product, it was the lack of quality control; in terms of price, it was the lack of
standard price; in terms of distribution, it was poor arrangement of products in the shops; and in
terms of marketing promotion, the staff were unable to communicate in Japanese and provide

impressive services.





