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This survey research was conducted to study (1) exposure behaviour to printed media under the
universal coverage-of health care [the30-bath scheme] and (2) level of knowledge, attitude and
behaviour associated with exposure to printed media among people in Bangkok. The sample
population of 400 peoples consisted of 279 female and 121 male were selected using a sample-
random sampling technique. The research tool was a questionnaire developed by the researcher.
The collected data were analysed to determine percentage, mean summary of results standard
deviation, by using t-test, F-test and Pearson’s Product Moment Coefficient Relation. Summary
of Results Most of the sample population were exposed to printed media and information on the

30 bath scheme , such as folder, and posters of the scheme, at a good level. The sample population
had a2 moderate level of knowledge on the 30-bath scheme, good level of attitude toward the
scheme and low level of using the service under this scheme and The sample population with
different genders, education level, marital status, income, did not have different knowledge of the
30-bath scheme however. The sample population with different age and occupations, did not have
different attitude to the 30-bath scheme through the printed media. The sample population of

different genders, age and marital status, did not have different behaviour of using the service under

the 30-bath scheme.





