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Thailand has long been recognized as an important food produce with
its potential to become a world kitchen. The government has as its policy to
promote the production of halal food for Middle East countries.

A main problem in this regard is that the halal production must be
processed according to the Islamic prescriptions. Thailand can only hardly
compete with such a Muslim country as Malaysia. Moreover, Malaysia has
increased its promotion of the country’s image as a “lawful” producer and this
becoming even more popular in the Muslim markets.

Since September 11, 2001, Muslim countries want nearly exclusively to

consume products form their fellow Muslim countries. Moreover, Thailand
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also faces fierce competition from such non-Muslim countries as the
Philippines and China.

Thailand, however, has an advantage of having diverse natural
resources and raw materials for food production. Thailand also has an edge in
cheaper production costs for foods, including halal food for the Muddle East
markets. Accordingly, the government is setting up a technical committee for
the deQelopment and certification of the halal food production. The
government has also supported small and medium-sized enterprises (SMEs) in
halal food production in the province of Pattani.

All there have led to a better chance for halal food producer in Thailand

to compete more effectively in the Middle East markets.
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