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The purposes of this research are as follows: (1) study level’s customer
relationship management behavior of Suksapanpanit clerks, (2) compare
the customer relationship management behavior of Suksapanpanit clerks
in different backgrounds, (3) study the relationship between the atmosphere
of organization perception and customer relationship management behavior
of Suksapanpanit clerks. There are 194 persons in sample group. Three sets of
questionnaires on personal factors, atmosphere of organization, and

customer relationship management behavior were used for collecting data.
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Data were analyzed by computer program to calculate frequency, percentage,
average, standard deviation, t-test hypothesis, and pearson correlation.

All statistical analysis and hypothesis significance at .05. The results of this
research are summarized as follow: (1) the females clerks were more customer
relationship management behavior than male clerks, (2) the older clerks
were more customer relationship management behavior than younger clerks,
(3) there is no significant difference in the customer relationship management
behavior between clerks with different years of work, (4) there is no
significant difference in the customer relationship management behavior
between clerks with different graduate, (5) there is no significant difference
in the customer relationship management behavior between clerks with
different marriage status, (6) there is positive relationship between the
atmosphere of organization and customer relationship management with

statistical significance at .05.
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