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The objectives of this research were to study the customers’ behaviors towards the advertising
media exposure in medium-sized restaurants in the area of the municipality in Suratthani and to
determine the customers” satisfaction towards the advertising media exposure .The tools used were
a closed-ended questionnaire and an open-ended questionnaire. The sampling group of 400 persons
was chosen through accidental sampling method and purposive sampling method. The research
results showed that the customers’ behaviors towards the advertising media exposure in medium-
sized restaurants according to the types of advertisements were as follows: the television was
77.00%, which was at the highest. Followed by the radio which was for 55.50%. The newspaper
and internet were in the same ratio of 51.50%. The billboard media was 50.00 %. The magazine
was 36.00%. The letter/brochure media was 19.50%. The least exposed media, which was other
types of media, was 9.50%. The results from the study of the customers’ behaviors towards the
advertising media exposure in medium-sized restaurants revealed that the satisfaction of the
customers in medium-sized restaurants towards the advertising media exposure was at the moderate
level (X = 3.37). When the media was considered in each aspect, the satisfaction of the customers
towards the advertising media exposure on the shopping place was at the high level (X = 3.67). The
other high items were the advertising media on special format (X = 3.62), outdoor media (X = 3.58)

and general media (X = 3.50), respectively.





