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The aim of this research is to study factors affecting online newspaper
reading of newspaper readers in Bangkok, i. e. (1) the demographics of online
newspaper readers, (2) newspaper content, (3) newspaper design, and
(4) reader benefits. The population of this research consisted of 400 online
newspapers readers in Bangkok. The data was obtained with a questionnaire.
The descriptive statistics are frequency, percentages, means, standard-
deviation and Chi-square.

The results of this research can be summarized as follows.

The major group of online newspapers readers was women aged
between 20-29 years old with a bachelor’s degree and worked for private

companies with a monthly income between 5,000 and 10,000 baht.
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In addition, the results of the research show that most people who are
2-3 years as online readers have read the online newspaper for 15-30 minutes
at least three times a week during 06.01-12.00 a.m. Most of them read all
kinds of popular newspapers and read only the topics that they are interested
in, 1. e. headlines, entertainment news, breaking news and political news.
Moreover, they prefer the distinctive format of online newspapers that is
different from the original newspapers.

The main factors that persuade the readers are the expected benefits
derived from the source, contents and the design of the pages respectively.
The result of the hypothesis of this research can be summarized as follows:

1. Demographics, i. e. gender, occupation and income affect the
reading frequency. It also shows that gender is the only factor which affects
the reading period.

2. The content of the newspapers, 1. €. news differences, affects the
frequency and period of online reading.

3. Page design, 1. . text size, text format, graphic design, and
animation, affects the frequency and reading period.

4. The benefit of the reader, i. e. backtracking data searching system,
asking questions to an editor, and ability to access the favorite article, affects

the frequency of reading online newspapers.
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