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The objectives of this research were: (1) to study the behavior of
Ramkhamhaeng University personnel, in both qualitative and quantitative terms,
regarding the usage of Thai clothes, (2) to study the factors that affect selection
behavior of Ramkhamhaeng University personnel with regard to the wearing of the
Thai clothes and (3) to compare the behavior between lecturers and personnel at
Ramkhamhaeng University in terms of their quantitative usage of Thai clothes.

A sample group consisting of 598 Ramkhamhaeng University personnel was
randomly tested. The tool for gathering information was a
specially constructed questionnaire. The data was analyzed and presented in

the form of percentages using the SPSS/Pc and the Chi-Square test.
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The study found that most Ramkhamhaeng University personnel are used to
buying Thai clothes and are in the university’s Thai clothes campaign. Frequency of
usage is 2-3 times a week. Each of them has 2-5 dresses that they often wear. Quantity
of usage is 1-3 pieces per year. The highest levels of factors affecting the selection of
Thai clothes are fabric and texture. The main reason for choosing Thai clothes is the
eagerness to support Thai products. The most popular type of Thai clothes is made of
cotton and the type of Thai clothes that employees prefer for the office consist of silk
dresses.

Factors affecting the selection behavior of Ramkhamhaeng University
personnel towards Thai clothes are refinement (fine and firm structural fabrics), natural
dyes, has small patterns or designs like dots, stripes or flowers. In addition, they must
be easy to wear, comfortable, and not very difficult to take care of. Selection varies
according to price, type, and quality by purchasing from ordinary local product shops.
The media that mostly stimulate the Thai clothes usage are exhibitions of Thai clothes.

As for the comparison of selection behavior of Thai clothes usage between the
lecturers and the personnel, a statistically significant difference was found at the level
of .05 in the employment of Thai clothes, frequency
of usage, the number of Thai dresses regularly used, the quantity of Thai clothes used,
and the participation in the Thai dress campaigns. There were

no differences found in the factors affecting the selection of Thai clothing,.
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