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The purpose of this research was to study the impact of internet on user behavior. The
sampling was infinite population which was not limited number of sample size, educational level
and career but it limited only internet uses. Subject of the study were 300 internet users divided
into 150 males and 150 females. The research analysis processes have been undertaken by
using frequency value, percentage, mean, and standard deviation. The Internet affected analyzed
required Factor Analysis and Multivariate Analysis of Variance: MANOVA., The Comparison of
Internet affected analyzed required Nonparametric test of K Related Samples of Friedman
Test. The research result came out that the most services and activities occurred on the
internet are lelectronic mail (e-mail). and searching of updated news and information
respectively. The factor of internet impact can be divided into 7 categories: Internet usage, Online
society, Expenses on internet usage, Economic policy, Internet addiction, Time spending on
using internet and Computer usage. According to the comparison of the impact of internet on
user behavior, each person has been affected by the use of internet in different career had

significant difference at .05





