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Abstract 2 2 3 O 8 4

This study aimed to study the media exposure behaviors and policy perception through the four
categories of medias: newspaper, radio, television, and community radio of people in the
community of Surat Thani Politant Municipality. The researcher used the questionnaire in order to
collect data. The sampling group of 400 persons was chosen through an accidental sampling
method. Percentage, mathematic means, and standard diviation were used in data analysis. The
research found that, 80.75% of the samples had access to T.V. during late evening for 1-2 hours per
day. They want to receive news and discuss news stories with others. Regarding the policy
perception of people in Surat Thani Politant Municipality, the majority had access through T.V.
(X=3.57). The second priority was broadcast radio (X=3.30) , then newspaper (X=3.27), and
community radio (X = 2.43). When considering the policy perception through T.V. in six aspects, it
found that the perception on social, economic policy was the first aspect (x=13.73), following
by education (X=3.68), public health and environment (X=13.58), fundamental structure
(X=3.40), as well as political and administration (X=3.30). The result from this research can

be applied to improve various types of media for public relations achievement.





