2319135

oo a’a ?, ¢ A 2 = o g - o3 = q’c
M3Neaslidaglssasaie AnymganssumaiasvfeuazanufaiuveuinG ousu
ar = { ar w 4 a1 1 A v ] "
Usoudnuln 6 luadunelesdiniagiugininisededsemnduiusinensdnyide

ar oy =3 ar _ ¥ ! = ar af ~ é = o o
szauliganaT luinendounnnamsveuiior uninndensiggsgssni Fedite1dm

o 1 i o & o
manususwdeya laelduvueunuanngudieds $1uam 320 au Faldmanmstmua

v ] P St LY 3 .,‘:
YHIAYBINGUAIDIWAITIINGATVOS Taro Yamane taz1§35nmsguieduuunmovuasy
o - o 9 1 1 9/ 1 Y - ' H
udninndmsgidoyalaomsinud drdesas dundomuada wazandouvuinasgiv
nanm333g ludauvesanimialunudt nqudredrsdaulngiifhumemae ununisis oy
= o = o =4 Ca o o ar
Mmnmaasuazfademaas  wamsSounsamde 2.51-3.00 TsuSouluvasuaodios danda
o = 4 v ¥ [ kY = = ar 4 @  w o
79935148 nqualedisdiulngdesay 89.1 Tngdnssumslaiudedsznduiusves
Inndsunnmanisvesiionlszianthe luysvednndsunnmansveaiivanniiaa
o ar ) i ¥ ar w 1w 1
Tageznuriunn uluuTnadusnludmguauiiowesimiagswginiil uazngudlediadl
= o 2 ¥ y o - o a " = =
anuAaruiane lededoyanaduuziuImingasvesinndouiunansvieuiivanniiqa
- 4 e 1 a o a : ar o ar =
(x =4.08) ioRersanilusiedonuh fnfamiudems 18 udeyaiferduinedounma
M3viouNoIgAABRNnga (x = 4.44) sesaamnfeglaldunaiasiSou (x = 4.18) Joyadl
o q 3 - ar ar Y - i = o
UszTonilinnuiinernundngasuazaaitu (x =3.94) uazesfigadoasuadumwdnyal

PRrR NN e U (x =3.76)

231915

The research was aimed to study the behaviors in being exposed to media and opinions of Mathayom
Suksa 6 students in Amphoe Mueang, Surat Thani Province towards the public relations media about
admission to International School of Tourism, Suratthani Rajabhat University. The researcher used the
questionnaire to collect the data from the sampling group of 30 persons. The sample size was determined
by Taro Yamane’s formula and multistage sampling method. The data were analyzed using frequency,
percentage, mean and standard deviation. The research results for the overall condition showed that the
majority of the sampling group was female in the field of sciences and arts. The average grade was 2.51-
3.00. The schools were located in Amphoe Mueang, Surat Thani Province. Most of the sampling group or
89.1% were exposed to billboard as public relations media by International School of Tourism. They
noticed the billboard every day at the intersection in downtown area of Surat Thani Province. The
sampling group showed the most satisfaction towards the human media or course adviser (J_C = 4.08).
When each item was considered, it was found that item about opinion towards accurate information
regarding International School of Tourism was the highest (;c = 4.44), followed by the item about being
persuaded to apply (; = 4.18), and the item about useful information providing details about the course
and the institute (; = 3.94). The lowest item was about building good self-image of International School

of Tourism (X = 3.76).





