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The study of receiving behaviors and satisfactions towards the internal public relation media of the
personnel ‘in Surat Thani Rajbhat University aimed at investigating the receiving behaviors and
satisfactions towards the internal public relation media. The instrument used in the study was the
questionnaire. The descriptive statistics was used in data analysis. The research results were as
follows: On the aspect of the receiving behaviors from the public relation media about the internal
university news, the personnel acquired the news from Kun Ta Lay Newsletter, they read once a
week. From the radio media, they listened to the entertainment one to two days a week. From the
displayed signs, they sometimes read, and the reading duration was about 5 minutes. Their interest
was on educational contents. From the media of internet, they checked mails by university website
less than once a week. The checking mail duration was from 18.01 to 21.00. The needed
information was mostly on sociality and politics. The overall satisfactory level was in the high level
with the mean score of 3.55. As viewed by separated aspects, the highest satisfactory le\}el was on
the vinyl banners with the mean score of 3.66, followed by the university internet (website) with the

mean score of 3.62.





