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Abstract -T-E 1 4 8 9 8 6

The objective of this research was to study the acknowledged behavior and attitudes towards
organization printed media of TOT Corporation Public Company Limited staffs. with 428
samplers randomized by stratified random sampling. The achievement tool used in the research
was questionnaire by manipulating statistics in term of percentage average and divergence. The
research results were as followed :

1. The acknowledged behavior of TOT Corp. staffs on organization printed media issued in TOT
Corp. was indicated that reading behavior was 2 times/week, reading interval was 16 — 30 minutes,
reading time was 12.00 am - 1.00 pm, reading place usually was in office on self-learning purpose.
Filtering to read only general events, intending to share their opinion afterward, significant factor in
reading was content. Type of printing showed that promoted-imaging poster had useful relevant
information to their work. Staffs prefed to read information journals which provided with credible
details, annual report was a kind of printing which could provide with quick and up-to-date
information and also with colorful clear printing. Documents informing about all available services
were produced in proper size with readable typefaces and easy to read. Information leaflets were
interesting. Special events journals used readable language.

2. The attitude of TOT Corp. staffs towards organization printed media issued in TOT Corp.
indicated that staffs realized on useful of their organization printed media in the way of providing
necessary information to their work most. Their attitude in the appearance of printing was, first ,
colorful print would be proper in printing type of public relations posters. Second, colorful print

virtualized the appearance of printing, and used readable language respectively.



