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ABSTRACT

TE141879

The purposes of this study are (1) to learn about foreign tourists' opinions of
tourist guide services in Chiang Rai Province and (2) to study the qualities foreign tourists
desire in a tourist guide.

A questionnaire survey was completed by a total of 384 foreign tourists who
had completed a tour experience in Chiang Rai Province during the month of August
2002. Respondents were asked to evaluate various characteristics of tourist guides on a
five point scale. The original five point scale was then condensed for purposes of
analysis to three levels: “poor”, “satisfactory” and “good”. Survey results were analyzed
using statistical measurements including frequency distribution, arithmetic mean, and

standard deviation.

This study found that the majority of the foreign tourists rated their tourist
guides at the “good” level in terms of the various knowledge, abilities and qualities areas
included in the questionnaire.

Qualities which foreign tourists identified as important for tourist guides to

possess included knowledge about natural attractions, knowledge about traditions and

culture and knowledge about ancient remains and relics. In terms of tourist guides'
abilities, tourists desired a "good” level rating, especially in the areas of technique and
management. As to tourist guides’ qualities, duties and responsibilities, especially
honest and consistent, were desired at the “satisfactory” ievel. Personality
characteristics were desired at the “satisfactory” level, especially confident and
humorous.  Human relations characteristics desired at the “good” level included
especially helpful, cheerful and concerned for others and cooperative.

The tourists were surveyed following completion of their tour experience
regarding how well their tourist guide exhibited desired characteristics. Tourists found
that in the area of abilities, language abilities exceeded their expectations. In the area of
qualities, expectations were exceeded in terms of duties and responsibilities, punctua!
and recommend good sites/activities.  Personality factors where expectations were
exceeded included good health, polite speaking, good manners and dignified looks. n
the area of human relations, helpfulness was found to exceed pre-lour expectations.
There was only one personality area where the tourists' expectations were not met:

tourist guides' lack of self-confidence.





