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- Objectives of the research on models of Marketing Information Service
For Investor in Security.Business are,‘first of all, to study the importance
- of Marketlng Information to ;ecurlty Busmness Investor, the Models--used in
supplylng ‘marketing" information to investors who are listed in 'securities
market, and, furthermore, to study the _problems and obstacles that evolve
in the: process ‘of communication of the: securlty market.' ERET TS

'“Quality Analysis‘Mathod was'used in the study’by'intervieWs“and"“
observatlons of 30 investors and the concerned people together with the study
of various literatures ‘that led to dlscoverles ‘of lnformatlon ‘that could be
summarlzed as followed :
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1. Marketlng lnformatlon data are of great lmportance to investors
because they can use these data to determine thelr decision to ‘invest in any
tyte of securltles or in dealing with transactions of securities at different
price levels:. . They can also be usedl to determlne the timing of investment
as well as the rlsk involved in such an investment. The study reveals that
not only the investors are interested in these marketing data but also are
the Stock Exchange of Thailand, Securities Brokers, and the mass media who
try to develop the process of marketing news presentation that ‘responds to
the requirements of investors. '

2. The Models of marketihg information studied reveals that companies
listed in the Stock Exchange of Thailand have their information from both local
and international sources. The purpose of presenting the marketing information
is to provide services to the investors and these services are carried out by
an exclusive data analysis department of the company. The department will
sort out useful and relevant information for the different needs of each
investor. The information presentation can be made through media or other
means, for example, person to person, published media, telephone calls,
computer news print-out, and etc. '

~ The problems and obstacles of information ‘'service are often due to an
.inadequate basic infrastructure of the country and there are different
limitations of information personnel as well as the services in various
companies. Political uncertainty and fluctuate economic conditions of the
country caused by rumours and other problems may have adverse impact on
marketing information service.



