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: The ”purpose of this research is to understand ‘the logic of ‘consump-

tion and 1ts J_nfluence on the creat:.on of Thal popular song ‘music videos in

‘both forms and contents.
f

! . R 1 L . .
The findings are that music video viewers through television consume
i

‘usage value on the basis of the funct./Lonal loglc of usage value from diversi-
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\fied contents. Contents of music videos include those with the contents of
love, thoise providing viewpoints in various aspects as well as those portray-
. ! ) ‘.

ring images of artists to achieve entertaining purpose. The signifiers used to

’represent contents are costumes, shots, lighting, shadow, settings and loca—

;tions. Accord:mg to the economical logic of exchange value, its laxxty is

{found in mus:.c v1deo itself. The reason belng that the productJ.on purpose is
)

Ito boost sales promotlon, not directly for sales. However ther is an exchange

‘

value for music videos when they are sold in the form of “karaoke" . As for

the loglc of symbollc exchange, consummg music v1deos has become a symbol of

Zmodernlty and life style of a new generation. The logic of sign values found
':Ln music videos has the characteristics of um.versallty, artist images and

extravaganza life style .

'meﬁmbmalloglcofusa@vahjeralltsmﬂ'ecreaUmofmslcwdeosmbems
offomatselectlmtorqxaentﬂuesam Mg those are stary fomat, non-sequential farmat
ardssm—storyfomat,axmrgatamsaloffeehngstoa&ne\eltsma@vahe Nevertheless,
‘ﬂemportameofﬁytkne melody and artists of the songs are also put into ansideration. The
loglcof51gnahersultsmﬂeomtmtsofnmmwdeosasme&orttomm&e]mgs to
gamg:odm;m&smaﬂreooguﬁas&onﬂeoasnersﬂum@telsasmbmmﬂrg



