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The objective of this research were as follows: firstly, to study customer
satisfaction with regard to the car post-purchase services of Siam Nissan Bangkok
Co., Ltd.; and secondly, to study the factors affecting customer satisfaction.
Research data was collected from documentary sources and 346 questionnaires.
These were analyzed u';ing the frequency, percentage, mean value, standard
deviation, t-test including One-way ANOVA analysis of variance and Scheffe’s
post-hoc comparison. The results of research were the following:

1. Customers of the car service have the following characteristics. They
are predominantly male, over 35 years of age, and hold a bachelor’s degree.

Most of them are employed by private company and receive salaries of under

15,000 baht per month.
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2. The overall level of customer satisfaction relating to the post-purchase
services of Siam Nissan Bangkok Co., Ltd. is high. When considering each
aspect individually, the level is also high.

3. Customer satisfaction overall and in terms of individual aspects of the
service independence of sex and occupation.

4. There was a statistically significant difference at a level of 0.05 with
regard to satisfaction concerning post-purchase services between customers of
different ages. In considering all these individual aspect, these was a statistically
significant difference with regard to the service personnel, the quality of the
repair work, the location, and the cost, whereas in terms of the service system
there is no statistically significant difference, at a level of 0.05.

5. A significant differences of 0.05 toward satisfaction was noted between
customers from different educational backgrounds.

When considering the individual aspects, only the place of service
demonstrated a statistically significant difference at a level of 0.05. No statistically
significant difference was found in terms of the others aspects.

6. There was a statistically significant difference at a level of 0.05 in terms
of the level of satisfaction with post-purchase services with regard to customers
with different incomes.

With regard to the individual aspects, there was a statistically significant
difference at a level of 0.05 in terms of the provision of services, quality of repairs,

and the location, whereas no statistically significant difference was recorded in

the other aspects.
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7. Overall, there was a statistically significant difference, at a level of
0.05, regard to the level of satisfaction with car post-purchase services on the

part of customers with different reason for using the services.
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