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T;. The obJective of this research is to know globalizationiand ;

jf'?t-thainization in world brand television advertising in Thailand nowadaysb"
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”Zboth form and content.
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This reserch is conducted using quatitative research method andfi
o

is primarily based on concepts of global marketing, global advertising,
semiology and signification. The/results of the research can be
summarized as follows | | |
The world brand television advertising in Thailand can be
'classified into 3 forms |

v - 1. The advertising'that has the concept and creative strategy

likes the advertising in foreign markets L

2. The advertising that has the concept likes the advertising
in foreign markets but the creative strategy was built to use only in
Thailand

3. The»advertising that has the concept and creative strategy
which only be used in Thailand. |

Each forms of the advertising has both globalization and
thainization which can be 91gn1fied by the signifiers in the content

of the advertising.



