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The objective of this thesis is to ascertain reasons and factors which
consumers have towards the selection of credit cards to be held. The results
obtained from this thesis will be used to improve, develop and enhance the
Marketing Strategy of Credit Card Issuers in accordance to Consumers'
Behavior and also their Needs.

To collate the information needed for this thesis, 360 people with the
age in the bracket of 18-60 years old who reside in Bangkok and hold one or
more credit cards issued by either local commercial banks or charge-card
companies, were chosen to respond to the questionaire. Employing the "Chi-
Square” test, a test to determine the correlation two variables, the effects of
the personal factors to the selection of credit card and marketing strategy

which influences the selection of credit card, were found out.
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From the study of behavior of the sample of 360 credit card holders,
the main reason in holding credit card is to increase the flexibility of short-
term expense i.e. do not have to pay immediately. The other factor that has an
influence on the renewal of credit card membership is the entrance and annual
fee.

In Consideration of Education level of the sample, only Interest Rate is
a factor influent the selection of credit card. Other factors have no any effects
toward their selection.

From the analysis, there is no any factor effecting to sample decision in
renewal of credit card (in case the sample's income is determined). Therefore,
Credit card issuers should have distinguish privileges to draw the attention of
and maintain existing customer.

In addition, Gaining Discount from various stores and Exemption of
annual fee are the only factors influent to the decision of sample (consider
career) in renewal of credit card.

Conclusively, credit card issuer should apply Marketing Strategy that
can secure new customers by offering the privilege to the customers. Credit
card issuers should keep existing customer even though they have not
received any annual fee from customer. Among extreme competition of credit
card business, credit card holders will choose the only card that provides the
best benefits. It is a time for credit card issuers to review the marketing
strategy for expanding credit card holders by offering a variety & distinguish

of privilege to sustain the existing customer and the stability of their usage.
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