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This research aims to study 1) the demographic characteristics that
affect the level of satisfaction regarding television advertising cartoons; 2) the
viewing of advertisements that affects the level of satisfaction regarding
television advertising cartoons; 3) the factors in' advertising commercials that
affect the level of satisfaction regarding advertising cartoons; and 4) the
purchasing behavior after viewing television commercials. The research
population consisted of 400 Prathom five students from private schools in the
Bangkok area. The research tools consisted of questionnaires, four television
commercials with cartoons, i.e. (1) Zoo Zoo Cookies, Matinee Brand with the
“Pang Pond” cartoon; (2) Green Seaweed, Siligo Brand with the “Little

Mermaid” cartoon; (3) Nestlé KoKo Crunch Cereal with the “KoKo Bear”
(6)
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cartoon; and (4) Pu Thai Fried Sweets with the “Little Crab” cartoon. The
statistics used in analyzing the data were produced in the form of percentages,
means, standard deviation, a t-test and an F-test. The research findings are as
follows.

1. Regarding gender, the population exhibited different levels of
satisfaction toward the “Pang Pond” cartoon and the “Little Mermaid”
cartoon. This may be because the two cartoons, resembling human beings, did
not generate satisfaction among consumers. The population did not show any
difference in terms of their level of satisfaction regarding the “KoKo Bear”
and the “Little Crab” cartoons. This may be because the two cartoons,
resembling animals, were the first choice that most of the population selected
as their dream cartoons, in the open-ended questions. Regarding age, the four
television cartoon commercials indicated that the “Little Mermaid” and “The
Little Crab” cartoons showed different levels of satisfaction among the target
population. Regarding income (expenses) of the population that affects the
satisfaction of the four television cartoon advertising, there was no difference.

2. The television cartoon commercial that the majority (398 people in
all) of the population viewed most frequently was the one with KoKo Bear in
the KoKo Crunch Cereal.

3. Taking the four television cartoon commercials, considered in pairs,
the population exhibited no difference in their level of satisfaction with three
of them, i.e. the “Pang Pond”, “KoKo Bear”, and “the Little Mermaid”
cartoons. However, the population expressed a different level of satisfaction

with the “Little Crab” compared with the other three television cartoon

(7)



commercials. 17443 9

4. As regards the difference in purchasing behavior between those who
buy the products and those who don’t, it was found that there was no
difference in such behavior in regard to their level of satisfaction with the four

television cartoon commercials.
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