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The aim of this research was to study the behavior of people who live
in the Bang Su area in relation to the decision to purchase dietary
supplements and to compare the outcome of such behavior according to
gender, age, educational background, career, income and health. There were
400 people chosen in this study. The main tool for the collection of raw data
was a 36-question-rating-scale questionnaire with a 0.95 level of reliability,
then analyzed in terms of frequencies, percentages, means, standard
deviation, a t-test and a One way ANOVA.

The results are as follows:
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1. The overall level regarding the decision of Bang Su residents to
consume dietary supplements was average in terms of problem recognition,
information research, evaluation of alternatives, consumptive decision and post-
consumptive behavior.

2. Gender differences showed similar behavior in the decision to
consume dietary supplements at the level of 0.05.

3. Differences in age revealed a difference in the respondents’ behavior
in terms of problem recognition, information research, evaluation of
alternative and consumptive decision at a statistically significant level of
0.05. However, post-consumptive behavior did not exhibit a statistically
significant difference at the level of 0.05.

4. Differences in educational backgrounds did significantly affect the
respondents’ consumptive decision in terms of problem recognition and post-
consumptive behavior at the level of 0.05, although information research,
evaluation of alternatives, and consumptive decision were not statistically
different at the level of 0.05.

5. Variety of professions displayed discrepancies at the level of 0.05 in
terms of problem recognition, information research, evaluation of alternatives
and consumptive decision. Nevertheless, post-consumptive behavior showed
no statistically significant difference at the level of 0.05.

6. Differences in monthly income yielded statistically significant
differences at the level of 0.05 in terms of problem recognition, information
research, evaluation of alternatives, and consumptive decision. But post-
consumptive behavior revealed no statistically significant difference at the

level of 0.05.
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7. Differences in the state of respondents’ health also affected the
consumers’ decision, and post-consumptive decision at a level of 0.05.
However, problem recognition, information research, as well as evaluation of
alternatives displayed no statistically significant difference at the level of

0.05.
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