UNANED

T 150806

vy
o O o A = '

m3Iduniaiifaguszasd iefnuilvivfiinademsveniumslddensaouvesensdly
UNIINGIGUIBNTU ﬁaauszﬁuﬂ?mtym? FIAANTENTAANYITNT  UANFUNNUMIUAT
Tﬂﬂﬁﬂymmﬂdnﬁmdn $uau 1,221 au wdeeileildlunsisud vuuuasuaiy
mslnngidoyaldaindesa dundo mnmandouuinsgu tazsendiniug mluiinen
pams3tonuh 1) ewsdhuminnduensuiiceussduSaaed dafansenseinmins

at @ 4 ' 1Y a '3 v @ ¢
wangumnamuas insvenivmslddemsaousglusedumnn 2) lumsinsedanduwus

3
v L%

1 L4 ¥
mlulinea wudh dualsdassiumsveniumslddensaou funsiug Jumsgels dums
o

a

v a a’f ° 9 3 AN o o o ' P o e 1< Y
daduly Tumsaih MY uasdumstudu Udamuhuansnnuduiusgege Aailudovas
o @ ~ @ 4 Qs o d v @
29.4, 7.60, 3.80, 2.90 uar 1.60 Mwa1wy lagNiatenuanudunuiaemssensuns e
d. 9/ ' A o By 3
demistou lAun 81 Mszaudeu Assaudy q nmsdrsavanudesnslunsinousy
{ o 4 o o w ] o o o o I [
Aefudemsaon s IAmuuzIhiueIsen 9010158501015 n1simualiiinmssalasenis
d‘ dy & I'd kY a oA A!l a v
aomsaeu MssesIve1nsonsiuuleuislunislduaznandonisaou Msngusmslnms

:u a 4 o o [ ot
aduayulunislduagndadonsaoy msdisannudeansuazdisastaqglnsaliileg
a @ ~ as o 1 o
msvaniinggunsal ldifeaneduanudesns madlalonaldernsdddlumssanss

o Y A ar Y o & -4
wilszina msiaassalsznaldifivmedunidesnts uazmaihdemsaeuuazdoyn

& o Y LY v
ﬂmq’damsaauwnmmﬂuﬂnun11‘11

ABSTRACT

TE150806

The objective of this research was to study of factors that effected media using acceptance of
instructors in private universities of Ministry of University Affairs in Bangkok. Sampling groups
were 1221 persons. Research instrument was a questionnaire. Data were analyzed by the percentage
statistics, arithmetic mean, standard error of measuremeni and the Canonical correlation.
The research results indicated as follows: 1) the instructors in private universities of Ministry of
University Affairs in Bangkok area accepted the media using at a high level. 2} from the Canonical
correlation analysis, it found that independent variable and the media using acceptance in the
phrases of knowledge, persuasion, decision, implementation, and, confirmation were ratios showing
highest relationships the percentage of 29.40, 7.60, 3.80, 2.90, and 1.60 respectively. The factors
related to the media using acceptance were: 1) sex 2) work assigned 3) others assigned 3) survey a
demand of training of the media using 4) suggestions between instructors and instructors program
setting of the media 5) explanation to instructors gaining acknowledge to use and produce media
6) directors support to use and produce media 7) survey a demand and original equipment
8) purchasing of the sufficient equipment for a demand 9) an opportunity of instructors for manage

of budget 10) budget support for a demand and 11) adopted the media and data of media to modern

use.
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