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The objective of this research is to study factors influencing house purchasing decision within
Bangkok areas. The data were collected through questionnaires completed by 400 participants who
were customers of real estate projects within Bangkok areas. Some of them were those expecting to
purchase a house and some already purchased ones for less than two years. Based on the research
findings, important factors influencing house purchasing decision are an offer of special interest
rates, environment and repayment period. The demogmphic differences which have an influence on
house purchasing decision are house plans or styles, project construction, locations, infrastructure-
and sale promotions. In addition, the demographic differences also have an influence on consumers’
purchasing behaviors. It is found that their decision were based on economic situations, conformity

to others, personal understanding, personal emotions and complex buying behaviors.





