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The aim of this research is to study (1) the demography of female
students reading CLEO magazine as it affects personality development; and
(2) the relationship between the columns the readers favor, the relationship
between sales promotional activities and the relationship between the patterns
of advertisements in CLEO magazine and the development of the readers’
personality. This quantitative research used a self-constructed questionnaire
as a tool for the collection of data. The research population consisted of readers
of the Thai version of CLEO magazine, i.e. female students studying at an
undergraduate level in the Faculty of Mass Communication, years 1-4, in six

private universities, i.e. Bangkok University, Dhurakit Bundit University, The
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University of the Thai Chamber of Commerce, Rangsit University, Sri Pathum
University, and Assumption University. The population consisted of 400 readers
gathered through proportionally random sampling.

The findings were presented in the form of descriptive statistics, such
as percentages and means. The hypothesis was tested using referential statistics,
such as a one-way analysis of variance (ANOVA), and paired analysis using
multiple comparison and coefficient correlation.

The findings were as follows.

1. With regard to the demography of female students, it was found that
differences in age, the year they are studying in, and their field of study do not
affect personality development. Differences in universities, however, affect
the personality development of female students.

2. The content of the columns that the readers favor bore a relationship
with the readers’ personality development. Columns on fashion, beauty, and
health were factors that affect the personality development at a moderate level.

3. Sales promotional activities bore a relationship with the readers’
personality development. The offer of products for prize raffles, the sample
products attached with the magazine, and the special activities organized for
university students were factors affecting the personality development at a
high level.

4. The pattern of advertisements in the magazine bore a relationship with
the readers’ personality development. A general advertisement page had an
effect on personality development at a high level. A special advertisement

affected personality development at a moderate level.
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The research finds that the all major factors in CLEO magazine have to
affect for the good personality development of female students reader with,
the readers can bring the knowledge from CLEO magazine to use for adapt to
life style for good personality development so inside personality, the reader’s
knows to take care health body in the right ways and outside personality, the
reader’s learn to dress and to take care appearance outside to appropriate with

personality and age.





