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The objectives of this research are to study (1) the relationship
between economic factors; namely, assessment of economic value and
professions of worshippers and the value of Benjaphakee Buddha’s small
images; (2) the relationship between social factors, which are the status of
makers of Benjaphakee Buddha’s small images, rituals concerning their
creation and phenomena reflecting the sacred power of Benjaphakee
Buddha’s small images and their value; (3) levels of the value of
Benjaphakee Buddha’s small images.

From a sample group of 400 people, the researcher has assigned
specific quotas to them with 5 professional areas, each area consisting of 80

people. These professional areas are related to military and police personnel,
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civil servants and state enterprise officers, politicians, tradesmen and
businessmen, as well as artists and performers. The research instrument is

a questionnaire written by the researcher. The collected data is analyzed by
the following statistical modes--percentages, means, standard deviations and
Pearson Product Moment Correlation Coefficient.

The research findings can be concluded as follows:

1. The social factor phenomena reflecting the sacred power of
Benjaphakee Buddha’s small images is significantly related to the value of
the images at the statistical level of 0.05. The result of the research conforms
with the hypothesis.

2. The economic factors related to the economic assessment of
Benjaphakee Buddha’s small images is significantly related to the value of
the images at the statistical level of 0.05. The result of the research conforms
with the hypothesis.

3. The economic factor in professions of worshippers of Benjaphakee
Buddha’s small images is significantly related to the value of the images at
the statistical level of 0.05. The result of the research conforms with the
hypothesis.

4. The social factor in the status of makers of Benjaphakee
Buddha’s small images is significantly related to the value of the images at
the statistical level of 0.05. The result of the research conforms with the

hypothesis.
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5. The social factor in rituals concerning the creation of Benjaphakee
Buddha’s small images is significantly unrelated to the value of the images
at the statistical level of 0.05. The result of the research negates the
hypothesis.

An analysis of the levels of the value of Benjaphakee Buddha’s small
images demonstrates that Phra Somdet images have the highest value at an
average of 4.69; Phra Rod images are second at an average of 4.17; Phra
Nang Phaya images are third at an average of 4.06, Phra Phong Suphan
images are fourth at an average of 3.83 and Phra Sum Ko images are fifth

at an average of 3.74.





