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The purposes of this correlational research were (1) to investigate the
relationship between tourists’ profiles, traveling behavior and satisfaction of quality
service in tourism on revisit intention of Thais to Phuket, and (2) to examine the
predictive power of tourists’ profiles, traveling behavior and satisfaction of quality
service in tourism on revisit intention of Thais to Phuket.

A Tourists’ Profiles and Traveling Behavior Questionnaire, the Satisfaction
of Quality Service in Tourism Scale and the Revisit Intention Scale were applied to
400 Thai tourists visiting Phuket, accidentally selected sample. Statistical techniques,
applied to analyze data, were frequency, percentages, mean, standard deviation,
Pearson’s product moment correlation and multiple regression analysis.

The results were as follow;

1. Tourists’ profiles; age, education level, government official and income,
traveling behavior; accommodation and satisfaction of quality service in tourism,
significantly correlated to revisit intention of Thais to Phuket.

2. Tourists’ profiles; age, traveling behavior; accommodation and length of
tourism and satisfaction of quality service in tourism significantly predicted revisit

intention of Thais to Phuket.





