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The objectives of this research were to (1) investigate factors and
components of political marketing in Thai politics in which Thaksin Shinawatra
optimized it to popularize his administration; (2) study impacts and changes,
strengths and weaknesses caused by political marketing during Thaksin’s
Administration; (3) analyze changes in political campaigns and competition,
political canvass and methods of political marketing applied in Thaksin’s
administration.

The methodology of this research was based on qualitative approach in
which secondary data and in-depth interviews were employed. The purposive

sampling was introduced and the sampling group was categorized into three
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groups; (1) politicians from the ruling party and the opposition party;

(2) scholars from the faculty of Political Science and Marketing field of study;
(3) social activists and people. The interviewees were totally 12 persons.

The findings of this research precisely indicated that the democratic
states were under the influence of globalization and capitalism. Global forces,
phenomenal business administration of Thaksin’s business, marketing knowledge
and management, and new election law enshrined in the 1997 Constitution are
the major factors and components of political marketing in which Prime Minister
Thaksin Shinawatra optimized it to popularize his political party during his
administration. The impacts of political marketing have led significant changes
mio two levels as swminarized below:

1) Speaking of political party level, political parties pay serious attention
to political images, indirect and direct political psychology, political policy
formulation, political leaders and prospective politicians, political direction,
systematic political communications and political strategies attempting to
maintain political popularity. As such, political activities are derived from
public survey, analyzed information and research. Those changes are influencing
political psychology among people.

2) In light of people level, it is found that people have more channels to
communicate and obtain political information. Such changes imply that people
are more politically active and need to access political participation. Obviously,
the political parties try their best to formulate a new political policy which

meets people’s demands.
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Theoretically, marketing is a good business tool because its purposes are
to identify and satisfy consumers’ demands. As a matter of fact, it relies heavily
on all communication techniques to access and analyze prospective customers
as best as it can. However, political marketing will likely be manipulated if it
is applied by unethical people. As a result, knowledge-based society, strong
people sectors, freedom in mass communications, ethical society and strong
law enforcement in Checks and Balances system are possible ways forward
for democratic states in peacefully dealing with political issues in political

marketing age.





