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Abstract
TE148371

This thesis has three objectives. Firstly, it aims to study local wisdom
and dynamics of local wisdom interms of palm tree's preservation. Secondly, it
studies the knowledge management of the community group called “Kwan Jai
Pattana House Wife Group” for small and micro community enterprise. Finally, it
studies the relations between the Small and Micro Community Enterprise (SMCE)
and self - reliance at the levels of individual, grcup and community. The methodologies
include quantitative, qualitative, documentary, and participant action workshop. The
target population includes the whole community household, local key informants,
social actors, and members of paim tree's groups. The researcher collected data
by applying a questionnaire survey, structured interview guideline, documentary
indepth unstructured interview guideline, documentary analysis, and participant
action workshop checklist.
The research found that:

1. The local wisdom and dynamics of local wisdom in terms of palm
tree's preservation was based on villager's life long learning, experiences, and life
style of the people in the particular community. Apart from that, it relied on social

interaction both inside and outside community since the first settlement.



TE 148571

However, this knowledge has been adapted and improved from time to time to
suit the villager's life and culture by applying the SMCE as a tool.

This dynamics of knowledge could be separated intc 3 periods. The first
period started before 1989. It based on informal learning and socialization from
the villager's ancestors as well as self - learning. The villagers then transferred
their knowledge into local products for domestic consuming and reciprocal
exchanges. The second period (1989 — 1994) based on the community's learning
process which has been influenced by outside (mostly from government
organizations). This, led to the changes of villager's ideology and forms of
products, as well as management process based on dependency and personal
benefits of the persons involved.

Then, the last period (from 1995 onward) was the time that this group has
been heavily supported from outside parties, both from government organizations
and non - government organizations. During this period, the groups have been
changed in several ways. These include, the productions, packaging, marketing
and management based an commercial economy which led to the highest degree
of development of the group.

2. The study found that the community's knowledge management was the
combinations beiwween traditional local wisdom and modern ideology of knowledge
management based on seminar, visiting, and “learning by doing”. It was also
found that the leadership played the most significant factor in creative thinking
and preservation by introducing new technology in production and management
from both government and non - government organizations, Moreover, knowledge,
capital and market promotion have led to the group’s more effective production
and full participation from both inside and outside community. This led to several
economic activities of the persons and groups involving the palm tree's SMCE as
well as an encouragement of more projects to preserve palm tree's as the major
natural resources of this community. In another way, The villagers have applied

the concept of social marketing for running SMCE as wel! as that of life.



TE148571

3. The socio-economic self - reliance of the villagers was high. In the
individual level, SMCE led to a large benefit to the members of SMCE's group,
including income and better relationship among group members. In the group
level, SMCE led to economics activities based on reciprocal relationship and co-
operative among its members. In the community level, SMCE led to socio-
economic network both inside and outside the community. However the crisis of
the group's leader showed that most of the successful of this SMCE has based
on personal relationship and informal contact instead of a systematic management
process. Moreover, the group crisis has shown a limitation of the group as well
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