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The main purposes of this study are firstly, to conduct a survey of ecotourism in
Samutprakan. Secondly, to estimate earnings equations of the self — employed at
Bangnampung floating market. And, thirdly, to train Ramkhamheang students from
Economics Department to collect primary data through personal interviews and data
from various sources.

The servey is devided into 2 parts, the demand and the supply of Samutprakan
ecotourism. Four areas are chosen for this study including two sea — shore villages,
Lam Fa - Pa and Ban Sa - Kla, the green areas of Tambon Bangkachao and
Bangnampung floating market. |

The major finding of the study indicates that Bangkachao area at Taladnam
Bangnampung floating market is the most promising spot of ecotourism particularly in
human resource factor. The result from estimating earnings equations shows that
training, hours work, and 3 variables of working environment namely satisfaction in
maintaining the existing (small) area of the market, satisfaction in selling products made
from local materials which represents cultural identity of the community, and finally
satisfaction in prohibiting alcohol beverage selling in this floating market have significant

influence on earnings of the self — employed.





