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The objective of this study is to survey the knowledge, attitude
and practice regarding flavering agents (fishsauce, vinegar, monosodium..
glutamate (MSG)) and food additives (food color and saccharin) among food
venders in the Primary and Secondary Schools. Amphoe Muang, Khon Kaen.
The data was obtained by interviewing 212 food venders during October to
November 1993.

The result of the study revealed that most food venders knew little

concerning how to choose vinegar and MSG, knew more concerning fishsauce and
food color and knew best about saccharln.

Most food venders had positive attitude towards selection of
fishsauce, vinegar and saccharin but only half of them had positive towards
that of MSG and food color.

In practicing, most food venders were very careful in choosing
vinegar and saccharin, less careful in fishsauce, MSG and least careful in
food color.

The variables that explained the disparities of their knowledge,
attitude and practice regarding flavoring agents and food additives among
food venders with statistical significance were age, education, training,
information receiving, type of school, type of food services and experience
of food venders work at school. s

There is statistically significant association between knowledge
and practice, knowledge and attitude in the items of fishsauce, vinegar, MSG
and saccharin. The association between attitude and practice also showed
in the items of fishsauce and MSG with statisticaly significant. The rest
showed no statistically significant association.



