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ABSTRACT

170834

This study used Survey Method. The purpose of the study is to discover the need or
desire of foreign tourists towards the health services of a hotel, based clinic in Chiang Mai.
Questionnaires were used to obtain the data of the study. The sampling group consisted
of 400 foreign tourists that accommodated in the Hotel near night bazaar region in Chiang
Mai.

The study found that the sampling group consisted of more male than female
tourists. The highest majority fell between the ages of 21-30 years old and 31-40 years
old, respectively. The sample also comprised of mainly British and American subjects, in
that order. In addition, business owners, followed by students, represented the main bulk of
the group.

The research revealed the desired needs of the sample group in specific areas.
Regarding pattern of medical service, the subjects wanted tooth  whitening. Subjects
wished for appropriate charges, regarding the above services, to be added to medical
services and room service. Regarding interior design, subjects expressed a preference for
natural decoration (trees and flowers). They also wished to use the internet as a means for
booking appointments directly with the clinic. In addition, as a promotional tool, they
expressed a desire for the clinic to offer free general consultations, and for staff to provide a
good and friendly service (Good empathy to customers).

The results of this study will benefit those who choose to implement these services
within their hotels. These benefits will arise from the fact that this ground-breaking
research looks at new areas of service within the hotel industry and further in-depth study

in the future.



